Syllabus and/or Sample assignment

Critical Thinking Exercise 1: Reconciling Segmentation and Diversity
Objective:
To engage in a thoughtful discussion about the complexities and nuances of market segmentation in the context of diversity, equity, inclusion, and belonging (DEIB). This exercise aims to deepen your understanding of how marketing strategies can both support and challenge DEIB initiatives. Please note that I have divided the class into smaller groups (25 each) to make the discussion more manageable within the groups. 
Instructions:
1. Initial Post: After reading the provided articles, make an initial post addressing one or more of the questions below. Your post should be around 300 words and include specific examples or insights from the articles.
2. Response Posts: Respond to at least two of your classmates’ posts. Each response should be about 150 words and offer a different perspective, ask a clarifying question, or provide additional insights (that is, your response should be of value - don’t just respond by saying me too!).
Context:
As you read in Chapter 1 - MARKETING IN PRACTICE BOX:
We live in a multicultural world where diversity, equity, inclusion, and belonging (DEIB) is no longer the “right” thing to do; rather, it’s imperative. This is particularly true in marketing, because as the consumer population diversifies, brands have to authentically reflect a wide range of backgrounds and life experiences in order to effectively connect with consumers. Therefore, marketers must increasingly respect individual preferences, celebrate differences, and promote customization of products and services to meet customers’ needs, wants, and preferences.
At the same time, to profitably produce and sell a viable product or service, marketers must identify potential customer groups and types with certain characteristics in common—i.e., market segmentation. Segmentation requires assigning individuals to predefined categories with predictable behaviors based on standardized assumptions.
*Note: You may have more informed opinions after you learn more about Market Segmentation, Targeting, and Positioning in Chapter 5
Discussion Questions:
1. How does segmentation differ from stereotyping?
2. How can segmentation support diversity?
3. Are there ethical considerations when segmenting a market, especially in the context of DEIB?
Readings:
· Chron: “Difference Between Stereotyping & Market Segmentation” Links to an external site.
· Retail Dive: “Segmentation is dead!” Links to an external site.
· Spectrem Group Blog: “Why Segmentation Is OK in Market Research Not Life” Links to an external site.

Guidelines for Quality Posts:
Initial Post:
1. Clarity: Make sure your post is easy to read, and your points are well-articulated. Avoid jargon unless you explain it.
2. Relevance: Stick to the topic and make sure your post is relevant to the discussion questions.
3. Depth: Provide depth in your post by including insights from the articles, examples, or personal experiences.
4. Citation: Whenever you refer to information from the articles or other sources, make sure to cite them properly.
5. Critical Thinking: Demonstrate critical thinking by interpreting the readings, asking questions, and making connections to other concepts or real-world applications.
Response Posts:
1. Respectful Dialogue: Always maintain a respectful tone, even if you disagree with someone.
2. Constructive Feedback: Offer constructive feedback or ask clarifying questions rather than simply agreeing or disagreeing.
3. Add Value: Your response should add something new to the discussion, such as a new perspective, a question that hasn’t been asked, or additional information.
Grading Criteria:
· Initial Post: 30 points
· Response Posts: 20 points (10 points each)
Due Dates:
· Initial Post: 9/20/23 @ 11:59 pm
· Response Posts: 9/27/23 @ 11:59 pm

Dr. Perren Fall 2023: 42800
Dr. Nappier Cherup Fall 2023: 42798
Dr. Nappier Cherup Spring 2024: 22692 & 22693
