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The "science" of nutrition becom
es 

the "business" of m
arketing.

•
Food and health industries in A

m
erica are 

am
ong the m

ost influential organizations 
in the w

orld.
•

K
raft: ~$18 billion / year

•
M

cD
onald's: $25 billion / year

•
W

endy's: $4 billion / year
•

Johnson &
 Johnson: $70 billion+ / 

year
•

Food business interest need to claim
 that 

their product is good for you, or, at least, 
that it's not bad for you.

C
am

pbell, T. C
., &

 C
am

pbell II, T. M
.(2016).The C

hina Study.



The Airport C
lu

b
•

G
roup of scientists funded by the m

eat &
 dairy 

industry
•

C
om

m
ittee m

eetings often held in airports

•
M

ain objective: m
em

bers observe projects that 
m

ight do "harm
" to their industry

•
G

ood exam
ple of industry efforts to m

aintain 
favorable product im

age and "confidence"

C
am

pbell, T. C
., &

 C
am

pbell II, T. M
.(2016).The C

hina Study.



The D
airy Indu

stry
•Increase dem

and for U
.S.-produced 

dairy products
•C

onjugated Linoleic
A

cid (C
LA

)
•

U
nusual group of fatty acids produced by 

bacteria in a cow
's rum

en
•

Initial test: C
LA

 m
ight help block form

ation 
of stom

ach tum
ors

•
A

dditional testing: C
LA

 could be called an 
anticarcinogen

C
am

pbell, T. C
., &

 C
am

pbell II, T. M
.(2016).The C

hina Study.



The Science of 
Indu

stry
•

Industry uses science to increase dem
and for its 

product to m
ake m

ore m
oney.

•
C

orporate influence in academ
ic research can 

take m
any form

s
•

A
buse of personal pow

er
•

C
onflicts of interest

•
C

om
panies w

ho have funded studies like the 
C

LA
 research

•
The N

ational D
airy C

ouncil
•

K
raft Foods, Inc.

•
N

ortheast D
airy Foods R

esearch C
enter

•
C

attlem
en's B

eef B
oard

•
C

attlem
en's B

eef A
ssociation

C
am

pbell, T. C
., &

 C
am

pbell II, T. M
.(2016).The C

hina Study.



Industry's Love 
of Tinkering

•R
ather than avoiding "bad" foods 

altogether, researchers are suggesting 
that w

e tinker w
ith the existing, but 

problem
atic, foods to correct the 

problem
.

•C
hildren are often the targets for 

m
arketing

•Industry uses details and science 
extrem

ely w
ell, w

hich often result in 
public confusion

C
am

pbell, T. C
., &

 C
am

pbell II, T. M
.(2016).The C

hina Study.​



Case for and against the food industries’ 
freedom

 to tinker w
ith science to m

arket 
foods and

food com
ponents.



For Food 
Indu

stry

Lack of funding
•

W
orking w

ith com
m

ercial food com
panies

•
Strategic partnerships w

ith universities and corporate 
w

orld

Results show
ing health benefits of the product

•
A

ttract publicity in m
edia

•
Influence consum

ers' choices
•

Shape nutrition and clinical guideline developm
ent

H
elps to develop new

 products
•

Prom
oting through advertising

•
H

elps to get prom
inent grocery store shelf space

•
Prom

oting sales

(Belluz, 2016), (Fabbri et. al., 2018), &
 (John H

opkins C
enter, 2016).



Against Food 
Indu

stry

Industry Sponsored Studies
•

O
ut of 168 industry funded studies 156 (>90%

) results 
favor the funder

•
D

irectly supports the producers
•

C
reates bias in research design questioning credibility

W
hat is G

etting Published
•

Positive vs. N
egative results

•
Spinning the results

•
C

onsum
ers know

ledge

Focusing on a Single N
utrient

•
"N

utritient R
eductionism

"
•

C
asual claim

s
•

N
utrient content claim

s
•

H
elps to change or keep policies the sam

e

(Belluz, 2016), (Brody, 2018), (Fabbri et. al., 2018), &
 (Scrinis, 2013)



Against Food 
Indu

stry

Food Industry and N
on-N

utrition 
R

esearch Topics
•

M
ore likely to get funding

•
D

iverts attentions from
 food

•
Prom

otes policy change on physical 
activity

M
arketing R

esearch vs. Science

•
Long Term

: underm
ines credibility of 

science
•

Short Term
: People m

ay eat foods that 
aren't helping them

(Belluz, 2016), (Brody, 2018), &
 (Fabbri et. al., 2018).



Food-R
elated 

Policies and Law
s 

C
ontrolling 

C
onsum

ers 
A

ppetite



The 1990 N
utrition Labeling and Education

A
ct (N

LEA
)

•
A

uthorizes health claim
s for food and dietary supplem

ents based on 
scientific research

•
N

utrient content claim
s (free, high, low

)
•

In accordance w
ith FD

A standards
•

H
ealthy (levels of total fat, saturated fat, cholesterol and sodium

)

The 1997 Food and D
rug A

dm
inistration M

odernization 
A

ct (FD
A

M
A

)
•

A
uthorizes health claim

s based on authoritative statem
ent from

N
ational 

A
cadem

y of Sciences or a scientific body of the U
.S. governm

ent

N
o regulations on m

arketing unhealthy food to children

•
Interagency W

orking G
roup (IW

G
) on Food M

arketed to C
hildren to 

curb the m
arketing of unhealthy foods for children aged 2-17 years old.

•
A

H
A supported based on

science-based nutrition principles
•

G
rocery M

anufacturers’ Association pushed back

Food-R
elated

P
olicies 

and
Law

s
C

ontrolling 
C

onsum
ers

Appetite

(A
m

erican H
eart A

ssociation, 2019) &
 (U

.S. Food &
 D

rug A
dm

inistration, 2018).



Strategies to 
Focu

s on 
H

ealth 
P
rom

otion

•
Legislation

•
H

ealthy People 2020 Law
 and H

ealth Policy
•

Partnership of: H
ealth and H

um
an Services (H

H
S) 

O
ffice of D

isease Prevention and H
ealth Prom

otion 
(O

D
PH

P), C
enters for D

isease C
ontrol and 

Prevention (C
D

C
),and R

obert W
ood Johnson 

Foundation (RW
JF)

•
Law

 and Policy is the m
ost effective tool and people 

m
ay not be aw

are of the im
pact they have on health

•
Intent is to help com

m
unity leaders, governm

ent 
officials,public health professionals, health care 
providers, law

yers, and social service providers 
im

plem
ent changes to im

prove health and w
ell being

O
ffice of D

isease Prevention and H
ealth Prom

otion. A
pplying law

 and policy solutions to public health 
challenges in the com

ing decade



Strategies to 
Focu

s on 
H

ealth 
P
rom

otion

•
Legislation

•
Exam

ples of Law
s regarding health 

prom
otion

•
Public health law

s and policies
•

Legal age for tobacco products and 
sm

oke-free air law
s

•
Legal age for alcohol consum

ption
•

Child restraint law
s

•
Screening program

s and early detection

Ten great public health achievem
ents ---united states, 2001—

2010. Centers of D
isease Control



Strategies to 
Focu

s on 
H

ealth 
P
rom

otion

•
Educational Cam

paigns
•

N
ational D

iabetes Education Program
•

N
ational institute of D

iabetes and 
D

igestive and K
idney D

iseases 
(N

ID
D

K
)

•
The H

eart Truth
•

N
ational H

eart, Lung, and Blood 
Institute (N

H
LBI)

•
N

ational Child and M
aternal H

ealth 
Education Program

•
Eunice K

ennedy Shriver N
ational 

Institute of Child H
ealth and H

um
an 

D
evelopm

ent (N
ICH

D
)

N
IH

 Public H
ealth Cam

paigns. N
ational Institutes of H

ealth



Strategies to 
Focu

s on 
H

ealth 
P
rom

otion

•
Industry

•
H

ealth-prom
oting food environm

ents
•

Exam
ple: N

estle
•

W
orking w

ith stores, restaurants, and other 
places to prom

ote healthy food environm
ents

•
Partnering w

ith retail and food professionals 
to prom

ote healthy diets and lifestyles
•

Collaboration for H
ealthier Lives Program

•
Consum

er goods retailers and 
m

anufacturers trying to address global 
challenges like rising obesity levels, 
m

alnutrition, and noncom
m

unicable 
disease

H
ealth-prom

oting food environm
ents. N

estle



Strategies to 
Focu

s on 
H

ealth 
P
rom

otion

•
Industry

•
O

ther H
ealth-prom

oting Food Environm
ent 

Ideas
•

H
ealthy Food and Beverage A

ccess
•

Superm
arket A

ccess
•

Fast-food and H
ealthy Food R

etailing
•

Food M
arketing to Children

H
ealthy Food Environm

ent Recom
m

endations: Com
plete List. H

arvard



FD
A: Success or 

Failure to C
ontrol 

Food Industry's 
use of H

ealth 
C

laim
s

•
H

ealth claim
s in food labeling are claim

s that 
are review

ed by the FD
A and allow

ed on food 
products

•
Supported by scientific evidence and used on 
conventional foods and on dietary supplem

ents
•

The N
utrition Labeling and Education A

ct of 
1990

•
The three categories of Claim

s
•

Exam
ples of H

ealth Claim
s

Center for Food Safety and A
pplied N

utrition. (2018, January 12). A
uthorized H

ealth Claim
s That M

eet Significant 
Scientific A

greem
ent.



D
iscussion



To w
hat degree are food choices 

m
ade by individuals, versus m

ade by 
others on their behalf?

Q
uestion #1



H
ow

 do m
arketing and labeling affect 

food choices? H
ow

 can they m
ake 

food choices less or m
ore inform

ed?

Q
uestion #2



G
uess

That
Slogan!
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